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INTRODUCTION

Student's feedback is taken for all batches at the end of the semester by the Batch-in-Charge to get a

student perspective on the requirements in the class, subject and the curriculum in general as it
helps the faculty to design their teaching methods in a way that can be more helpful and beneficial
to students as well as it helps the organization to better plan the subjects offered, faculties to be

allotted, add on trainings to be given besides getting their views on the different departments of the
organization.

The students' feedback regarding faculties & subjects for Batch 2017 -19 (semester 3) was taken at
the end of the semester in Google Forms sent to students by the Batch-in-Charge.

The feedback form contained questions on the prime parameters that a student can identi[z with to
evaluate the teaching of a subject like teaching pedagogy, interaction with students, content and
examples as mentioned below:

7. Satisfaction with Teaching Pedagogy

2. Satisfaction with the clarity of speech of the faculty
3. Satisfaction on Concept Clarity
4" Satisfaction with sector examples and different company data aligned with concept
5" Satisfaction with faculty in solving student's queries

6. Satisfaction with faculty in controlling the class

7 " Satisfaction with the session content

There was also the option of giving additional comments and suggestions if anyone wished.

The students had to mark the faculties on a scale of 5 for all the above mentioned parameters.

The feedback was taken specialization wise as subjects are different for different specializations.

ANATYSIS AND INTERPRETATION

Based on the feedback obtained from students on the various parameters for the different
specializations, following results were found

"* OBSERVATIONS

a. HR Specialization
o Students were overall satisfied with the training pedagogy of all faculties with an

r ! \ average score of 3.9
i\l'-I.\'t\'iY'
\! '\r. l,ri j

ir;.;iiii i;,,*r;i'-.' I ,. . 
"r'il:i

i:'iia::tl'; i, i'r ii{i#



,, ,i,,^t,'\I l| I

i ..t
i;r r '

: *t.

3,,,r.,p!';,r;i,iirl . r' :
irUll(i ! 1 

f,;i,j.:,.1 .i: ,:' ui't|

Satisfaction with training pedagogy of all faculties

Organisation Development (Dr.Abhijeet)

Strategic HR (Dr.Rajasshrie)

E m p I oyee Rel at i on ( M r. Ra n a d ive) r'Y/''::':;:::=

Human Resource lnformation Svstem...

HR Analytics (Dr.Prantosh)

Entrepreneurship Development and Project...

Legal Aspects of Business (Prof.Vilas)

Strategic Business Management (Mr.Anirban re
StrategicBusinessManagement(Prof.Bibhas):.
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o The score on concept clarity was 3.97 with students reporting above 4 points for
most subjects

o Satisfaction with sector examples and different company data aligned with concept
was also good with a score of 3.9

Satisfaction with sector examples and different
company data aligned with concept
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Employee Relation (Mr.Ranadive)

H R A n a I yt i c s ( D r. P ra n t o s h ) ::r::;'!r'-:74$ lw*(sn-*r*!:',*:

LegaI Aspects of Business (Prof.Vilas) v/^n=ffitM4lwlw

Strategic B usi ness M a nagement ( Prof . Bi b has) a.*:::r:;'i::::'w
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o Satisfaction with session content was again on a high with a score of 3.82
o Around 7 7o students suggested to include more Mock PIs with senior faculties and

corporates for Placement Preparation
b" FinanceSpecialization

o Students were overall satisfied with the training pedagogy of faculties with a score
of 4.I2

o Regarding concept clarity of subjects, students were satisfied with a score of 4.02
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Satisfaction with concept clarity of subjects
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Fi na ncia I M odel li ng ( M r.Va i bhav Aga rwa | ) .=.w...........\.

R i s k / C re d i t ( M r. V a i b h a v K a b ra ) ::=::::::::::::r?rffi\\\:r'+:::n::::i:'=-z:

International Finance (Mr. S KVaze) ffiiurffi@ryffi
Taxation (Mr.Prasad Bhat) w//,'Wlffirav,,M

AdvancedFinancia|Management(Mr.Prasad.''\\Y^\R\\\\)\\>.

EntrepreneurshipDeve|opmentandProject'.'tr.R\w-Affi
Legal ASpeCtS Of BUSineSS (PrOf.VilaS) ry1ui\\\ls\Nrrw,4#Msiffijrrswi4ffi&vrs?W

Strategie Business Management (Mr.Anirban

Strategic Business Management (Prof.Bibhas)
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Satisfaction on sector examples and different company data aligned with concept
was also high with a score of 3.9

o Satisfaction with faculty in solving student's queries was satisfactory with a score of
3.8

o Satisfaction with session content was a high on 3.98

Satisfaction with session content

SAPM (Mr.Bharat Dalal)

Financial Modelling (Mr.Vaibhav Agarwal)

Risk / Credit (Mr.Vaibhav Kabra)

International Finance (Mr. S K Vaze)

Taxation (Mr.Prasad Bhat) w#
Advanced Financial Management (Mr.Prasad...

Entrepreneurship Development and Project...

Legal Aspects of Business (Prof.Vilas)

Strategic Business Management (Mr.Anirban

Strategic Business Management (Prof.Bibhas)
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o Around 5 %o students also asked for Personal Interview Training.
Marketing Specialization

o Students were overall satisfied with the teaching pedagogy with an average score of
3.8 with high contentment level with EDPM and Product Management

o The score for concept clarity was 3.9

o Satisfactron on sector examples and ditterent company data aligned with concept
was also 3.9
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Satisfaction on sector examples and different
company data aligned with concept

Media (M r. Diniar) =-';wwbwt&*{affs!*#
Integrated Marketing Communication...

Services Marketing (Mr.Kingshuk )

Brand Management (Mr.Amol)
Brand Management (Mr.Darshan)

Product Management (Mr.Bibhas)

Pricing Management (Dr.Prantosh)

Entrepreneurship Development and Project...
Legal Aspects of Business (Prof.Vilas)

Strategic Business Management (Mr.Anirban
Strategic Business Management...
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Satisfaction with faculty in

Satisfaction

solving student's queries was also 3.BB

with faculty in solving student's
queries

Media (Mr. Diniar)
Integrated Marketing Communication.

Services Marketing (Mr.Kingshuk )

Brand Management (Mr.Amol)
Brand Management (Mr.Darshan)

Product Management (Mr.Bibhas)

Pricing Management (Dr.Prantosh)

Entrepreneurship Development and Project.
Legal Aspects of Business (Prof.Vilas)

Strategic Business Management (Mr.Anirban
Strategic Business Management (Prof.Bibhas) :::?:zl!ffi *i47.rt:::::::::::::::;:::iii,::]:::j]sN@
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Satisfaction with session content was a high on3.7
Students also requested for GDPI sessions

+ INTERPRETATIONS

o Students were overall satisfied with the faculties, teaching pedagogy and session
contents provided in class

o Students requested for more placement centric Mock GDs and PIs.

CONCLUSION

Based on the students' feedback for different subjects it can be concluded that:

j ,.. 
. Students are overall satisfied with the faculties and teaching pattern of the institute
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o Changes need to be made on the subjects where students expressed dissatisfaction in terms
of faculty and content delivery.

. Excel sessions have to be planned in the schedule
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